BRANDING A brand system is a collection of elements that make

up a cohesive and meaningful unit. Often a brand
SYSTEM system is made up of different visuals and verbal
expressions of a brand’s promise. It is an excellent way
for your brand to stand out and leave a memorable
impact on consumers.
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PACKAGING

The task was to redesign Redconl’s MRE Protein bar labels.
This was a crucial marketing decision that allowed for the
product to stand out and resonate with consumers. By
tastefully differentiating each flavor and adding a foil finish,
we were successful with our initial goal of boosting sales
and gaining interest in the product.
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. PACKAGING

BEAUTIFUL PACKAGING IS ONLY THE BEGINNING.

PROTEIN SHAKE

PROTEIN SHAKE PROTEIN SHAKE

_! REAL WHOLE FOOD — REAL WHOLE FOOD
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PROTEIM SHAKE STRAWBERRY

Did you know that there are a few Iabgil compliance we have to follow to start selling food/beverages? Label compliance is
the process of ensuring that a product :label meets all pertinent regulatory requirements. Aside from having a well-designed
package, the FDA requires labels to proif/ide adequate directions for use + more. Even though the goal was to make sure that

Redconl’'s MRE RTD protein shakes looked as delicious as its taste;it is also important that we met all FDA label guidelines.
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PACKAGING

The task was to design a brand new label concept for Redconl’s Basic Training series. With each
product containing very few to mainly one ingredient, we wanted the package to reflect that. We
kept the color palette neutral while adding gold foil for a premium effect.

* COLLAGEN
" PEPTIDES

| l iy
o — ncalkEs

- — - } APPLE CIDER - IS ' MINC :
{YOROLYZED TYPE | AND Nl COLLAGEN BEIC TRAINII - . 3 VINEG’QR . F'gHQIL mgﬁ IN c _

L4
W g
R :|.m:|£vgl % a4 g
VR W v



LAYFLATS
TO RENDERS

BRING YOUR VISION
TO LIFE.

What if you don't have a physical product,
but you wanted to start the marketing for
your product launch sooner? That's where
renders and mockups come in. Rendering
is the process of adding shading, color,
and lamination to a 2-D or 3-D wireframe
to create life-like images on a screen.

This way, you can have a realistic digital
version of your product for your marketing
campaigns.

—=+"""THE OBJECTIVE:
WAEN 15 TIME TO 6O T0 BATTLE, YOU GOHARD.
WITH TOTAL WART EXPERIENCE A WORKDUT WITH INTENSIF,
0U DIDN'T THINK WAS POSSIBLE. NEW FOUND STRENGIH: | »
AND ENERGY ARE JUSTMINUTESAMRY.. ||
LOCK- AND GET READY TO BRING THE MOISEY
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TOTALWAR SUGGESTED US

WHEN IT COMES TIME TO BRING THE NOISE™ FOR A WORKOUT, -
ASSESS YOUR TOLERANCE BY TAKING (') SCOOP PRIOR 10
TRAINING. ONCE YOUR TOLERAMCE IS ASSESSED MIX (1) SCO0R WITH :
A6 DUNCES OF WATER 30 MINUTES FRIOR T0 TRAINING.
DO NOT EXCEED (1) SCOOP IN A 24HOUR PERIOD.

. THE OBJECTIVE:
WHEN.IT'S TIME TO GO TO BATTLE, YOU GO HARD 2
~ WITHTOTAL WAR® EXPERIENCE AWORKOUT WITH INTENSITY
“"2-YOU DIDN'T THINK WAS POSSIBLE. NEW FOUND STRENGTH
i AND ENERGY ARE JUST MINUTES AWAY.
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TOTAL WAR" SUGGESTED USE: e

46 OUNCES OF WATER 30 MINUTES PRIOR TO TRAINING.
DO NOT EXCEED (1) SCOOP IN A 24HOUR PERIOD.

" These statoments have nof boon evaluated by the Food and Dreg Adminisiration.
This preduct s net intended to diagnoss, Irest, curs, or prevent any disease.
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 LOCKN AND GET READY TO BRING THE NOISEI™ ) ‘

WHEN IT COMES TIME TO BRING THE NOISE FOR A WI]RKOU_T,_ G
| ASSESS YOUR TOLERANCE BY TAKING (¥2) SCOOP PRIOR TO' -
TRAINING. ONCE YOUR TOLERANCE IS ASSESSED MIX (1) SCOOPWITH- .

WHEN YOU'RE READY
TO BRING THE NOISE™
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WWW.REDCON1.COM

| LIGHT SIDE
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FICIALLY FLAVORED

| * LaserFocus * % EXTREME ENERGY* % UNSTOPPABLE POWER®
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| sitcate, Sucralose, Gt acid, Maltodextrt, Acesulfame-potassium.

[ |Supplement Facts

Serving Size: 1 Scoop (14.7g)
Servings Per Container: 30

‘Amount Por Serving
‘| Citrulline Malate (2:1 Ratio of L-Citrulline and Malic Acid)
| Beto-Alanine

Agmatine Sulfate

| Tourine

Di-Caffeine Malate

Green Tea (leaf) Exiradt {providing 90% polyphenols)
Naringin (Citrus grandis) (Fruit) (providing 98% Naringin)
BioPerine® (Black Pepper Fruit Extract)

Theabroma Cocou (seed) Exiract (providing 98% Theobromine)

**Daily Value not established
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Other Ingrediens: Notural ond arifcal flvors, Disodium ghosphot, Silc, Caliom

DISTRIBUTED BY REDCONT, LLC

www.rencontcom  BEIGE H

701 Park of Commerce Bivd.,

b suite 101

Boca Raton, FL 33487
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LIFESTYLE PRODUCT
PHOTOGRAPHY

Lifestyle Photography is a style of portrait photography that aims to
capture real-life situations, artistically. The purpose of this type of
photography is to share people's stories. This is how you connect to
your clients and consumers. Lifestyle photos help make your brand
relatable. It's like looking into the crowd and seeing a familiar face.




PRODUCT Photos taken and used on websites and social media platforms to
help drive sales of your product or service.

PHOTOGRAPHY
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ducate your ¢ m i informati duct or services.
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to ers/chents with detai . . "
: UE ; Cét;rﬂn;spril t files has been proven to be successful in quvmg an impac
Y

PASSION FRUIT, ORANGE / GUAVA

Odyssey's Sparkling Elixirs were crafted ta
enhance your Energy + Focus by utilizing
grgam'tl |1|'g|1|3.I concantrated Lion's Mane
& Cordyceps mushrooms to elevate your

Nutrition Facts|
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da«,-,_Tﬁe effervescant essence enhances Ll "[ | }M
the fruic flavors to create 5 revitalizing — 4 Daily Vaue |

experience with each sip.

The Pzssion Fruit Orange/Guava flavor is &
zesty toist of tangy and tart tropical fruits
that can brighten your day with the
Ultimate indulgence.

INGREDIENTS: Filterad Carbonated

Weter, Orpanic Erythritol, Guava Juice
Concentrate, Passionfruit Juice

Concentrate, Organic Orange Juice

IRANGE | glia : : S \ .
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Cmtgntrate, Naturzl Flavar, Mank Fruit MEET THE MUsH ROOMs D Y S S E l 2
Ju'lcé'Comentrate, Organic Leman Juice 4 <
_ng__centrate,Organic Lion's Mane v v Y o 3 ELIX TR

Witroom Extract, Organic Cordyceps g‘l U BrUNGRIONAL MUSHROOM

Musranrs Extract, Panay Ginseng Root o : I‘

Bt LTheanine, Organic Caffeine LION'S MANE  coRDYcERs '

From Green Tea Extract, 1250mg 1250mg
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SOCIAL MEDIA
CONTENT CREATION
+ MANAGEMENT

The goal is to drive engagements, build an audience,
increase web traffic and generate leads with quality
content tailored to your brand.

REISHI « CHAGA * MAITAKE
TURKEY TAIL x SHIITAKE




